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AHHOTaAIMA
Bl 3Hamm, 4YTO TpM pasMelieHMH BHUAEO Ha JIEHIUHTax
WIM TIOCaJOYHBIX CTpPaHUIAX YpOBEHb paHxkupoBaHus B Google
TIOBBIIIAETCS TPUMEPHO Ha 53%? A TO, UTO JTIOAY B HACTOSAIIIEE BpEMs
HAMHOTO yYalle MPOCMAaTPUBAIOT BUAEO-POJIMKH U C YIOBOJIbCTBUEM
OeNSITCST UMHU B COIMAIBHBIX CETSX, B OTINYME OT TEKCTOBBIX
nyOmmkanuii? [Ipy3es, 3T0 Tajieko He Bee!
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BBenenune

Bel 3HanmM, 4TO MpU pa3MelIeHUy BUAEO HA JICHIUHIaX WU
IIOCAZIOYHBIX CTPAHULIAX YPOBEHb paHkUpoBaHus B Google mo-
BBIIIIAETCA NMPUMEPHO Ha 53%? A TO, 4TO JIOAW, B HACTOSILEE
BpeMs1, HAMHOTI'O Yallle TPOCMAaTPUBAIOT U C YIOBOJIbCTBUEM Je-
JIAATCS1 BUJIEO-POIMKAMU B COLIUATIBHBIX CETSIX, B OTVIMYME OT TEK-
CTOBBIX ITyOJTUKAIHIA?

Hpy3bs1, 310 naneko He Bce! Bupeo-marepuan Ha CTpaHu-
1[aX TMPU3EMJICHUs] TIOBBIIIAeT KOHBEPCUIO, OPUEHTHUPOBOYHO,
Ha 80%. 11 40% noTeH1MaIbHbIX MTOKYIaTeJIell HAMHOTO OXOTHEe
CHIEJNIAIOT TIOKYTIKY C MOOMJIBHOTO YCTPOMCTBA, TIOCIIE MPOCMOTPa
BU/JIEO HA BAIIEM CalTe.



Konen 03HaKOMUTEJLHOI'O
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