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BBenenne

ITpuBercTBYI0 BCcex CBOMX uuTaTesieid. BombIMHCTBO NpenpruHuMaTesieil MHOTo paboTaloT HaJ
PEKJIaMOiA, KOTOpasi TPOJBUIAET UX TOBAP Ha PbIHOK, HO HE BCE BHIOMPAIOT 3(D(PeKTUBHYIO PEKJIAMHYIO
KOMITaHUI0. MOXeT OHU MPOCTO HE 3HAIOT KaKyI0 peKJiaMy BbIOpaTh?

B sTOM M31aHMM 5 TOCTAPAIOCh MAKCUMAJIBHO OMMCATh PEKJIAMHYI0 KOMIIAHUIO TTOJTHOTO [IUKJIA.
Kakumu cBoiicTBamMM JJOJKHA BJIaJETh peKjlaMHasi KOMIAHUS U Kakve (PyHKIMU OHA BBINOJIHSET.
Takoke, Mbl 0OCYIMM MHTEPHET-MApKETUHTI: KaK HayaTh U HE MPOBAUTHCA.

Harnomunato 1 uH(popMupyIo Tex, KTO ellle He 3HaeT O TOM, YTO €CJIM BaM [IOHPaBUTCS 3TO U3/1a-
HHe, 51 TI0/1apIo JOOYI0 CBOI0 KHUTY Ha BHIOOP, KaKylo BaM 3axouetcs. IJ1s1 5Toro HeoOXoAMmo prco-
eIMHUTBCS B MOI0 aBTOPCKYIO rpymiy BkoHrakte vk.com/alekseynomain 1 HarnucaTb MHE COOOIIe-
HHE B JIMYKY MaOIHKa.



http://vk.com/alekseynomain
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O PEKIAMHBIX KOMIIAHUAX U KaMIIAHUAX

B IKCTPEMAJIbHBIX YCJIIOBUAX MHTCHCUBHOI'O PA3BUTHUA IMPAKTUYCCKU BO BCEX C(pean aeAa-
TEJIbHOCTHU NPUYMHOKCHUS ToKazaresen KOHKYPEHIIMY, BBIITYCKad HOBYIO ITPOAYKIUIO, PEKJIAMHOC
COIIPOBOXKACHUE AKTYaJIbHO KaK HHUKOIJA. Ho png Toro, YTOOBI ITPOCKT PA3YMHO U IIJIAHOMEPHO
MPUHOCUJI CBOU TIJIOABI, 4 BJIOKEHHBIC CPEICTBA OIIPpaBAa/Id BCE TPYyAO3aTpaThl, HCO6XOILI/IMO BBIOU-
parb HAACKHOEC PEKIAMHOE Ar€HTCTBO, KOTOPOE OTIIMYACTCA HE TOJIBKO 6e3ynpequi7I pCHYTaHHCﬁ,
HO M Ka4eCTBEHHOM peanmaul/leﬁ BCEX TEXHOJIOTMYECKUX ITUKJIIOB.
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KoHen 03HakoMuUTEJIbHOT0 (pparmMeHra.

Texkcr npenocrasieH OO0 «JIutPec».

[IpounTaiiTe 3Ty KHUTY LIEJIMKOM, KYIMB IIOJHYIO JIEraJbHYIO Bepcuio Ha JlutPec.

BesomnacHo onnatuTh KHUTY MOKHO OaHKOBCKOM Kaprtoit Visa, MasterCard, Maestro, co cuera
MOOWIIBHOTO TenepoHa, C TUIaTeKHOro tepMuHana, B catone MTC wm Cesi3Hoii, yepes PayPal,
WebMoney, fAunekc.densru, QIWI Komesnek, 60HyCHbIME KapTaMu WX APYTUM YIOOHBIM Bam crio-
COOOM.
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