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9.A. XamMmaroBa, 10.H. 3usaTrannoBa
English for designers. AHIIMUCKUN SA3BIK
IJIS1 {U3aiiHePoB. YueOHoe nmocooue

BBenenne

BxokaeHre Haiero rocygapcTsa B MUPOBOE COOOIIECTBO, Pa3BUTHE U YKPEIJIEHHE MEXKIOCY-
JAPCTBEHHBIX MOJIUTUYECKUX, SKOHOMUUECKMX U KYJIBTYPHBIX CBS3€, MHTEPHAIIMOHAIN3ALMS BCEX
cep KU3HM B CTPaHE CIIOCOOCTBYET TOMY, YTO MHOCTPAHHBIEC SI3BIKM CTAHOBSITCS peajibHO BOCTpe-
OOBaHHBIMH B COBpeMeHHOM o01iecTBe. COBpeMEHHBIN CHEMATUCT B 00J1aCTH AM3aiiHa HE MBICIUM
0e3 3HaHUs1 MTHOCTPAHHBIX S3bIKOB. BosblIIast poiib B yCIIEITHOM pelIeH!H TOM 3a/1auMl 3aKJII0YaeTCs
B YMEHUHM COOTHOCHUTH SI3BIKOBBIE CPEJICTBA C KOHKPETHBIMU CUTYAIUSIMU, YCIOBUSMHU U 33/1a4aMU
00IEHUA.

Llerm ygye6HOro mocodus:

* MIO/IFOTOBKA OaKaJaBpOB B 00JACTH CMELMATN3UPOBAHHOIO MEPEBOA C LIENbIO MOBBIIEHH
po¢eCCUOHAILHON KBAIM(PUKAIUH;

* BBIPaOOTKA MPAKTUYECKUX HABBIKOB MPO(ECCHOHAIBHOIO (YCTHOrO M MHCHMEHHOTO) Tepe-
BOJIa B COUETAaHUHU C U3yYEHUEM TEOPUH SA3bIKAa U TEOPUU NEPEBO/IA;

* yrIyOneHre 3HaHUH 10 MICTOPUM Pa3BUTHSI €BPOIEHCKOr0 KOCTIOMA;

* pa3BUTUE MEKKYJIbTYPHOW KOMIETEHIIMHU C LIE/bI0 MOBBIIIEHUS 3(P(MEKTUBHOCTU MEKKYJIb-
TYpHOM KOMMYHHUKALIUU B chepe mpodpeCcCUOHATIBHOM 1€ATEIBHOCTH.

Kax n3BecTHO, n3yyeHre MHOCTPAHHOIO S3bIKA BKJIIOYAET [1BA BAKHEWIIMX acleKTa — KOTHU-
THBHBI (CIIOCOOHOCTh K YMCTBEHHOMY BOCHPHSATHIO U MepepadOTKe BHEIHEN HH(POPMALIK) U KOM-
MYHUKaTUBHbIN (BO3MOKHOCTb BCTYIaTh B KOMMYHHUKAIUM). be3 KOTHUTUBHOTO 3JIeMEHTa, TO €CTh
0e3 3HaHus CJIOB, YCTOWYMBBIX (ppa3 U BhIPAKEHUI, HEBO3MOXKHO MEPENTH K MOCEAYIOIUM KOMMY-
HUKAalMsAM UM pa3roBOpaM Ha MHOCTPAHHOM si3blke. VIMEHHO 13 cJI0B cTposiTcs (bpasbl U MpeJIoxKe-
HUSI, ¥, TIO9TOMY 4eM OOJIbIIle CIIOBAPHBIN 3aMac HA MHOCTPAHHOM SI3BIKE, TEM JIerde CTY/IeHTY MOHHU-
MaTh HAIMCAHHBIA TEKCT U BBICKA3bIBATh CBOU MbICIIH.

Hacrosiiee moco6ue siBsieTcst OCHOBHOM YacThlo y4eOHO-METOOMUYECKOro KOMILIEKCa, pes-
Ha3HAYEHHOTO /TS 00y4YeHHsI aHIJIMACKOMY SI3bIKY OaKaaBpOB JU3afiHA M HICKYCCTBA KOCTIOMA U TeK-
CTHJIA.

Cremmguka oOyyeHus 6akaJaBpoB JU3aiiHA M UCKYCCTBA KOCTIOMA M TEKCTWJISI aHIJIMHACKOMY
SI3BIKY IPEAIoNaraeT YTeHue OpUrvHaJIbHOM JIUTEPATYphl M0 CHELUAIBHOCTY U BejleHue Oecebl Ha
TeMBbI PO(PeCCUOHAIBHOM HAITPABJIEHHOCTH, MPEyCMOTPEHHBIE POTr PAMMON.

[Moco6wue Briouaet B cedst 10 TeM 1 MPaKTUIECKHUX 3aHATUH, 00beAMHEHHBIX €IMHON TeMaTH-
KO, a Tak’Ke TEKCTOB ISl IOMAILIHETO YTeHUs1 U IMCbMEHHOIo nepeBoja. B Havasne Kax1oro 3aHs-
THS TIPEJCTABIIAETCS JIEKCUKA 0 33JaHHON TeMe, KoTopasi clocoOCTBYeT (pOPMUPOBAHUIO 3HAHUI
JIEKCMYECKOTO MUHMMYMa OOIIEro M TEpMUHOJIOTMYECKOro XapakTepa. lasee cienyetr uHpopMaTuB-
HBII TEKCT HA aHIJIMICKOM SI3bIKE, KOTOPBII COMPOBOKAAETCS 3aJaHUSMU /17151 KOHTPOJIs1 HOHUMAHUS,
YMEHHUsI OTBEYaTh Ha BOIIPOCH M BHIPAKaTh MBIC/Ib HA QHIJIMACKOM SI3BIKE, [Is COBEPIIEHCTBOBAHUS
HaBBIKOB IOMCKOBOTO YTeHUs. B mocneayomux 3aJaHusax cofepKarcs TEKCThl U PeIIOKEHUS KaK
Ha aHIVIMACKOM, TaK U Ha PyCCKOM $I3bIKe, IPe/IHa3HauYeHHBIE 1J151 YCTHOTO M MCbMEHHOT'O IIepeBo/Ia.
J17151 3aKperuieHuns MOyYeHHbIX 3HAHUH B KOHIIE KaXI0T0 YpOKa cofepikarcs 3aaHus Ha (popMupo-
BaHME PEYEBBIX HABBIKOB KaK JAMCKYCCHOHHOIO (JIMaJlor), TaK U U3JIaraTebHOro Xapakrepa (1epeckas,
COCTaBJICHUE paccKa3oB). TeKCTbI, MPEeAIOKEHHbIE A JIOMAIIHEr0 YTEHUs M MUCbMEHHOIO mepe-
BOJIa, MTPEINONIAraloTCs U1 CAMOCTOSITENILHON padOThI CTY/IEHTOB.
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JlaHHOE yueOHOe MmocoOre pacCUMTaHO Ha ayJUTOPHYIO, CAMOCTOSITETbHYIO ¥l MTHVUBHTYJIbHYIO
padoTy CTyAeHTOB, OOydaroIMxcs 1o mporpammam noarotoBku 072500.62 «duzaita» u 072700.62
«HMcKycCTBO KOCTIOMA U TEKCTHJIS».
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Unit 1
FASHION DESIGN

1. HpO‘II/ITafITC deayromnue CjoBa 1 CJIOBOCOYCTAHUSA BCIIYX U OIIPENEIIUTE UX
3HAa4YECHUEC:

aesthetics, accessories, latitudes, clothing, garment, market, consumer, range, combinations,
patterns, conventional, occasions, specifically, haute couture, bespoke tailoring, mass market, casual,
every-day wear, freelance designer, directly, manufacturers, selfemployed, apparel, muslin, via,
precise, painstaking, accuracy, operational outfit, concept, technicality, according, predominantly,
ready-to-wear, quantities, customers, kitsch, high-waisted trousers, bridal.

2. [IpounTaiiTe ¥ nepeBeUTE CIELYIOIUE [T1aroibl:

to anticipate, to require, to influence, to attempt, to satisfy, to desire, to consider, to design, to
bear, to establish, to sketch, to drape, to satisfy, to depend, to figure out, to split up, to guarantee.

3. TlonGepute SKBUBAJICHTHBI MEPEBOJ CIOBOCOUYETAHWI U3 KOJOHKH A B

KOJIOHKE B.
A B

1. bespoke tailoring a) OpIOKH ¢ 3aBBINICHHOW TallHEH
2. apparel manufacturer b) BH3yanbHOE Npe/ICTABIICHUE
3. designing a garment C) TpaJHIHOHHKIE CTHITH
4. pattern maker d) Mozenbep
5. visual conception €) MPOU3BOUTETH OJICHKIbI
6. high-waisted trousers f) MoHas KOHIEIHA (HICs)
7. conventional styles 2) CKH3HpPOBaHHE
8. fashion concept h) npanupoBaTh TKaHb
9. drape fabric 1) HHIHBH,TyaJIbHBIH TOTIIHB
10. sketching process 1) TPOEKTHPOBAHHE OJIEIKIBI

4. TIpounTaiite M MepeBEIUTE TEKCT.

FASHION DESIGN

Fashion design is the art of the application of design and aesthetics or natural beauty to clothing
and accessories. Fashion design is influenced by cultural and social latitudes, and has varied over
time and place. Fashion designers work in a number of ways in designing clothing and accessories.
Some work alone or as part of a team. They attempt to satisfy consumer desire for aesthetically
designed clothing; and, because of the time required to bring a garment onto the market, must at
times anticipate changing consumer tastes.

Fashion designers attempt to design clothes which are functional as well as aesthetically
pleasing. They must consider who is likely to wear a garment and the situations in which it will be
worn. They have a wide range and combinations of materials to work with and a wide range of
colors, patterns and styles to choose from. Though most clothing worn for everyday wear falls within
a narrow range of conventional styles, unusual garments are usually sought for special occasions, such
as evening wear or party dresses.
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Some clothes are made specifically for an individual, as in the case of haute couture or bespoke
tailoring. Today, most clothing is designed for the mass market, especially casual and every-day wear.
Fashion designers can work in a number of many ways. Fashion designers may work full-time for one
fashion as 'in-house designers' which owns the designs. They may work alone or as part of a team.
Freelance designers work for themselves, selling their designs to fashion houses, directly to shops, or
to clothing manufacturers. The garments bear the buyer's label. Some fashion designers set up their
own labels, under which their designs are marketed. Some fashion designers are self-employed and
design for individual clients. Other high-fashion designers cater to specialty stores or high-fashion
department stores. These designers create original garments, as well as those that follow established
fashion trends. Most fashion designers, however, work for apparel manufacturers, creating designs
of men’s, women’s, and children’s fashions for the mass market. Large designer brands which have
a 'name' as their brand such as Abercrombie & Fitch, Justice, or Juicy are likely to be designed by a
team of individual designers under the direction of a designer director.

Designing a garment. Fashion designers work in different ways. Some sketch their ideas on
paper, while others drape fabric on a dress form. When a designer is completely satisfied with the
fit of the toile (or muslin), he or she will consult a professional pattern maker who then makes
the finished, working version of the pattern out of card or via a computerized system. The pattern
maker's job is very precise and painstaking. The fit of the finished garment depends on their accuracy.
Finally, a sample garment is made up and tested on a model to make sure it is an operational outfit.
Myriam Chalek, owner and founder of Creative Business House explains that most of the time fashion
designers only have a fashion concept; the technicality and construction is not thought through during
the visual conception and sketching process. Hence, the fashion designer needs to meet with a pattern
maker and sample maker to figure out if the sketch on paper can be brought to life according its vision.

Types of fashion. The garments produced by clothing manufacturers fall into three main
categories, although these may be split up into additional, more specific categories:

1. Haute couture. Until the 1950s, fashion clothing was predominately designed and
manufactured on a made-to-measure or haute couture basis (French for high-sewing), with each
garment being created for a specific client. A couture garment is made to order for an individual
customer, and is usually made from highquality, expensive fabric, sewn with extreme attention to
detail and finish, often using time-consuming, hand-executed techniques. Look and fit take priority
over the cost of materials and the time it takes to make.

2. Ready-to-wear (pret-a-porter). Ready-to-wear clothes are a cross between haute couture and
mass market. They are not made for individual customers, but great care is taken in the choice and
cut of the fabric. Clothes are made in small quantities to guarantee exclusivity, so they are rather
expensive. Ready-to-wear collections are usually presented by fashion houses each season during a
period known as Fashion Week. This takes place on a city-wide basis and occurs twice a year. The
main seasons of Fashion Week include, spring/summer, fall/winter, resort, swim and bridal.

3. Mass market. Currently the fashion industry relies more on mass market sales. The mass
market caters for a wide range of customers, producing ready set by the famous names in fashion.
They often wait around a season to make sure a style is going to catch on before producing their own
versions of the original look. In order to save money and time, they use cheaper fabrics and simpler
production techniques which can easily be done by machine. The end product can therefore be sold
much more cheaply.

There is a type of design called "kutch" design originated from the German word "kitschig"
meaning "ugly" or "not aesthetically pleasing." Kitsch can also refer to "wearing or displaying
something that is therefore no longer in fashion." Often, high-waisted trousers, associated with the
1980s, are considered a "kitsch" fashion statement.

(From http://en.wikipedia.org)
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5. 3akoHuUUTe MpeAIOKeHUsI, UCTIONB3Ys clieylomue ciosa: fashion, haute
couture, mass market, season, garment.

— Casual and every-day wear is designed for ...

— A ... garment is made specifically for the wearer’s measurements and body stance.

— They must consider who is likely to wear a ... and the situations in which it will be worn.

— Some ... designers are self-employed and design for individual clients.

— Ready-to-wear collections are usually presented by fashion houses each ... during a period
known as Fashion Week.

6. ConocraBbTe CJIeAYyIOIIHE MOHATHUAS

A B
1) a fashion designer | a) predicts what colours, styles and shapes will be
2) a technical popular ("on-trend") before the garments are on
designer sale in stores.

3) a textile designer b) designs fabric weaves and prints for clothes and
4) a fashion forecaster | furnishings.

5) a seamstress c) works with the design team and the factories
overseas to ensure correct garment construction,
appropriate fabric choices and a good fit.

d) conceives garment combinations of line,
proportion, color, and texture.

e) sews ready to wear or mass produced clothing
by hand or with a sewing machine, either in a
garment shop or as a sewing machine operator in a
factory.

7. HpOQHTaﬁTC, NEpEBEANUTE U 03aIIaBbTE TCKCT.

London has long been the capital of the UK fashion industry and has a wide range of
foreign designs which have integrated with modern British styles. Typical British design is smart
but innovative yet recently has become more and more unconventional, fusing traditional styles with
modern techniques. Vintage styles play an important role in the British fashion and styling industry.
Stylists regularly 'mix and match' the old with the new, which gives British style that unique, bohemian
aesthetic that many of the other fashion capitals try to imitate. Irish fashion (both design and styling)
is also heavily influenced by fashion trends from Britain. Famous British brands and designers include
Burberry, Alexander McQueen, Mulberry, Stella McCartney and Vivienne Westwood.

(From http://en.wikipedia.org)

8. HepeBe)lI/ITe dieayromue nNpeajiokeHus IMMCbMEHHO.

1. IlepBbIM B UCTOpUM KYTIOPbE TPAJULIMOHHO CUMTAETCA MOZEINbEp, co3paresnb CHHOMKara
Beicokou moas! Yapis3 Ppenepuk Yopr.

2. C TOUKM 3peHHs UCKYCCTBa MOfIa ONM3Ka K KOHLETITYaIbHOMY MCKYCCTBY, TIOCKOJIBKY OHA
3aKJIIOYAECTCA B COUYETAHMM PA3JIMYHBIX JIEMEHTOB (MPUYECKa, MaTeprasl OneXAbl, (pacoH, KOJIOp,
aKceccyapsl), CO3AAI0ONIMX 00pas.

3. Mona — 310 hopma 6e300pa3usi, HACTOJIBKO HEBBIHOCHMOT'O, YTO MBI BBIHYKJEHBI U3MEHSITh
ee Kaxkaple ronrona. (O. Yaien).

4. OpexJa MpOW3BOAUTCS B HEOOJBIIMX KOJMYECTBAX, YTOOBI FApPAaHTHPOBATh IKCKIIO3UB-
HOCTb, TaK YTO OHH JIOBOJIHO JIOPOTHE.
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5. Ha cerogHsmHuii ieHb HAMOOJIBINAS YaCTh OJEK/Ibl PACCUMTAHA HA MACCOBBIN PHIHOK, B OCO-
OEHHOCTH 11 yIOOHOM ¥ MOBCEHEBHON HOCKHU.

9. OTBeTbTE Ha BOIIPOCHI 10 TEKCTY YIIpaxkHeHus 4.

— What is the function of fashion designers?

— What kind of garments can you name ‘haute couture’?

— What type of collections are presented each season during a period known as Fashion Week?
— How does Myriam Chalek explain the designing process?

10. Iepeckaxure TeKCT yrpaxHeHus 4, UCMONb3ys (pas3bl B IPUIOKEHUU.

10
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Unit 2
FASHION HISTORY

1. HpO‘IPITEIﬁTC cjieayrmuye CJioBa BCIYX U IIEPEBEANTE UX IMUCbMEHHO:

cyclas, sleeves, transition, kittle, floor-length, ankle-length, abundant, doublets, hose, collars,
opulence, farthingale, ornamentation, shoulders, waistlines, reveals, petticoats, foreparts, somber,
stomachers, breeches, ensembles.

2. [IpounTaiiTe ¥ nepeBeUTE CJIELYIOINE [T1arobl:
to divert, to inaugurate, to enable, to include, to reflect.

3. TlonGepute SKBUBAJICHTHBI MEPEBOJ CIOBOCOUYETAHWI U3 KOJOHKH A B

KOJIOHKE B.
A B
1. narrow belt a) mHpoKag TecbMa (Kpy:KeBa)
2. sleeveless coat b) numxak 6e3 pykaBoB
3. draped shapes C) mpHTarICHHAsA 0JIc)K/Ia
4. fitted garments d) y3xmii nosic
5. tailoring techniques €) CKpOMHBIH JIH3aiH
6. abundant prosperity f) TexHuka mouuBa
7. somber colors ¢) MpaJHEBIE I[BETa
8. broad lace h) pocr 6marococTosHus
9. linen collars 1) BOPOTHUYKH
10. modest design ]) 3aJpanHpoBaHHbIC POPMBI

4. IIpounTaiite U NEpEBEIUTE TEKCT.

EUROPEAN STYLE

Clothing throughout the thirteenth century was very simple and varied very little between men
and women. A loose-fitting fulllength gown with fitted sleeves worn with a narrow belt and a sleeveless
coat called the cyclas was the norm. Until this point, very little diverted from Roman influence.

The fourteenth century inaugurated the Renaissance and brought the first major from simple
draped shapes to fitted garments. Contoured seams and the start transition of tailoring techniques
now enabled clothing to become more of a sheath around the body. Buttons and lacing allowed for
an even closer fit. Women of the time wore an ankle- or floor-length chemise called a cotte, or kittle.
The fitted version of the gown worn on top, called a cotehardie, often featured long hanging sleeves.
In Europe throughout this period, fashion began to change at an unprecedented pace.

During the fifteenth century Europe experienced an abundant prosperity, the growth of
the middle classes, and the development of a skilled workforce. This created an appetite for
extravagances. Voluminous gowns called houppelandes featured floor-length sleeves and were worn
with doublets, high collars, and hose. Headwear became more important and was trimmed with all
manner of feathers and jewels. Everything became more complex and varied by region.

The sixteenth century was characterized by an increased opulence in fashion, most especially
in England under Elizabeth I. Some of the atypical fashion details included the lace Tudor ruff, a

11
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hoop skirt called a farthingale, and rich surface ornamentation. In sharp contrast to the sloping narrow
shoulders of the early 1500s, the Elizabethan court adopted shoulders that were high and wide with
narrow sleeves reflecting French and Spanish styles. The shoulders were further enhanced by padded
and jeweled shoulder rolls and accentuated by deep V-shaped waistlines. The V shape was mirrored
by skirts that opened at the front to display petticoats or heavily decorated foreparts.

12
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KoHen 03HakoMuUTEJIbHOT0 (pparmMeHra.

Texkcr npenocrasieH OO0 «JIutPec».

[IpounTaiiTe 3Ty KHUTY LIEJIMKOM, KYIMB IIOJHYIO JIEraJbHYIO Bepcuio Ha JlutPec.

BesomnacHo onnatuTh KHUTY MOKHO OaHKOBCKOM Kaprtoit Visa, MasterCard, Maestro, co cuera
MOOWIIBHOTO TenepoHa, C TUIaTeKHOro tepMuHana, B catone MTC wm Cesi3Hoii, yepes PayPal,
WebMoney, fAunekc.densru, QIWI Komesnek, 60HyCHbIME KapTaMu WX APYTUM YIOOHBIM Bam crio-
COOOM.

13
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